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• Disseminating our research findings via a range of media channels, including traditional publications 
and broadcast media as well as via the internet and social media to reach as wide an audience as 
possible, nationally and internationally. 

• Encouraging staff involvement in academic activities such as refereeing for journals, serving public 
bodies nationally and internationally and examining PhDs, as well as contributing to the activities of 
Government and the political process in an expert capacity. 

PUBLIC BENEFIT 

The Trustees confirm that they have referred to the Charity Commission’s guidance on public benefit when 
reviewing the Institute’s aims and objectives and when planning future activities.   The Audit, Risk and Ethics 
Committee of Council undertook a specific review during the year to confirm that our portfolio of activities 
continued to conform with our charitable objectives.  

The activities described above enable the Institute to improve the wider knowledge and understanding of 
issues which are of importance to the UK and internationally, with the ultimate aim of improving social and 
economic welfare.  This was the purpose of the Institute’s foundation over eighty years ago and remains 
central to its ethos today.   

In order to serve the public benefit we maintain a high reputation for the independence and quality of our 
research, and invest in a number of outreach activities, including working with other organisations in the 
charitable and educational sectors.  Our reputation for dissemination and impact was recognised in February 
2019, with the award of an Impact Acceleration Account (IAA) from the Economic and Social Research 
Council.    NIESR is one of only two institutions outside the university sector to receive such recognition. 

The IAA will allow us, for the first time, a small element of funding specifically to make our research and 
expertise available to non-academic user groups.  The range of events and target audience for them is 
broadening significantly as a result of this.  These form part of a wider strategy for impact, which includes:  

• Holding policy specific and academic workshops and seminars, which are open to external attendees 
as well as our own staff.  These are free with invitations sent to many key stakeholders, as well as 
advertised on our website.  Many can also be viewed remotely through live streaming, or 
downloaded after the event. 

• Publishing the quarterly National Institute Economic Review, and ensuring copies of our research 
reports and discussion papers are put in the public domain as soon as possible.  

• Producing key indicators on the state of the economy which are free to download. Our website also 
contains videos of seminars and press conferences which are freely accessible. 

• Encouraging research staff to write articles for newspapers, to comment on current issues, and to 
provide expert opinion on issues of public interest, including giving evidence to parliamentary select 
committees and meeting with other policy makers as appropriate. 

• Maintaining an up to date web and social media presence, commenting on current affairs, promoting 
our work, directing the public to our website and widening the reach of our social networks. 

• Building and strengthening our relationships with the press, both here and abroad, in order to 
maximise the opportunities for the work of the Institute to be cited and promoted via written and 
broadcast media. 

• Collaborating with a wide range of other research and educational institutes, enabling us to access 
increased dissemination opportunities. 








































































